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A\ EXTRAVAGANZA
m TURIN < ITALY = 2009 AMOAEAEITMENO, AYNATO. TQPA EINAI H ZTITMH.

ANAKOINQOHKE!

ETOIMAZXTEITE TIA TO
MAPTI ZTO TOPINO!

Iapparo, 18 lovAiov 2009

Ta apT TnG Herbalife dnuioupyolv avauvioeig TTou
KpaTouv yia mravra! [payuartotroiouvTal TTavia o€
OVEIPIKEG TOTTOBETIEG YE KATATTANKTIKO @aynTO KAl TTOTO
KAl @AVTACTIKA JOUCTIKK, €ival TTPAYMATIKA EKONAWOEIG
TToU Ogv TTPETTEl va TIG XaveTe! Kal To 1dpTi 010 TOopivo
Ba atroteAéoel oiyoupa pia Bpadid TTou dev Ba
cexaoere ...

Mpoékpion yia To MaprTi:

AvoixTt6 o€ 6Aoug Toug TTARPWG Eykpipévoug
Emike@aAng Z0upouloug TTou Ba emmITUXOUV
10,000 ZuvoAikég MNMoooTikéEg Movadeg o€ 1
MAva atoé Tov AtpiAio-09 wg kai Tov louvio-09
(MAVEG KATAMETPNONG TTOVTWV).

U/ Pry :
H Extravaganza €ivair avoixti o€ 6Aou¢ Tou¢ lNANpwc¢
Eykekpiuévouc¢ EmmikepaAn¢ 2ZuuBouAouc.

[larnore 0w yia va deite BiVTIEO Kal vd VIWOETE TOV
evBouoiaoud autwyv Twv KAartarmAnKTikwyv EkdnAwoewv!

2uvroua Oa givar ornv 61a6son ocag Kai
ol TAnPoYopisc ioITNPiwy !

Nooa aropa 6a &xere pépel EXEIX

oto Topivo;!
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