H HERBALIFE
2E APATH

Y& OAO TOV KOOMO, otnV OLlKN 6ag Kolvwvia

Associated Press

H epnuepida International Herald Tribune, (30 MapTtiou 2006), o€
apbpo Tng e TiTAO “AkoAouBnoe Ta Ae@pTd Kal Ba odnynBeic oTa
otrop” TTapouciace Tnv Herbalife padi pe GAAeg nyeTIKES TaIpiEg, WG
Mia eTaipia TTou péoa amd TG OTOP Kal TIG XOpPnyieg tng aTtov
aBAnTIopd TTPowOEi To dvopa TNG ETAIPEING.

AvagépovTal £TTiong o1 Xopnyieg TnG Taipiag o€ aywves BOAer otnv
larrwvia, oto diaywviopd TpidBAou otnv MaAAia Kal OTOUG QYWVEG
kKwTrnAaciag oto Xovyk Kovyk, kaBwg kal Ta Adyia Ttou Mpoidpou
NG Herbalife kai Chief Operating Officer Greg Probert, Trou Aéer” Av
akoAouBouoape Tnv KAaooikp 006 dloerApiong  HECW NG
TNAEdpaONG, Ba yvwoTOTTOIOUCAUE TO OVOUA POG OTO KOIVO, aAAG Ba
XAVAWE TO ouvVaIoONUATIKO BEOUG TTOU €XOUUE PE TNV CUNMPETOXH TwV
AveEdpTnTwy ZUupfoUAwy padi pag.”
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