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AAUUSSTTRRAALLIIAA,,  HHOONNGG  KKOONNGG,,  IINNDDIIAA,,  IINNDDOONNEESSIIAA,,  JJAAPPAANN,,  KKOORREEAA,,  PPHHIILLIIPPPPIINNEESS,,  MMAALLAAYYSSIIAA,,  NNEEWW  ZZEEAALLAANNDD,,  
SSIINNGGAAPPOORREE,,  TTHHAAIILLAANNDD,,  TTAAIIWWAANN,,  VVIIEETTNNAAMM  

  

SSPPEECCIIAALL  GGUUEESSTT  SSPPEEAAKKEERR  AANNNNOOUUNNCCEEMMEENNTT!!  

DDaann  WWaallddrroonn,,  
CChhaaiirrmmaann’’ss  CClluubb  MMeemmbbeerr  

  

 
Prior to becoming a Herbalife Distributor, Dan Waldron was a furniture repairman, who like many Distributors, 
was initially skeptical of the Herbalife opportunity. Even so, he knew he wanted more from life than his $7.50-an-
hour job could provide. And he realized he had nothing to lose by giving Herbalife a shot.  
 
Dan worked the business very part-time for the first four years, and now 24 years later, he has become a 
member of the Chairman’s Club.  
 
“I feel great,” says Dan. “I’ve stayed focused on the basics.” 
 
For Dan, achieving this new level of success has been a return to the basics. He has been participating in a lot 
of meetings, trainings and one-on-one’s. Simply put, he has been keeping himself “in the mix.” 
 
“Grassroots marketing — this is what we did in the beginning,” Dan says. “Everything comes full circle.”  
 
Dan helped Maria Sosa, a member of his organization, achieve President’s Team, and as a result, he has 
reached the Chairman’s Club. Working with Maria, Dan focused on building his business in the Dallas Latino 
community. Over the last 16 months, his local Latino team has done $2.3 million in sales in the greater Dallas 
area alone!  
 
“This business is about relationship building — pure and simple,” Dan says. “The Latino market is very focused 
on talking to people about the products and the business, and so that is what I have been doing.” 
 
“The company has stuck to basics created by Mark Hughes, but Michael O. Johnson and his team at Corporate 
have taken this brand to the next level,” says Dan. “Now it’s easier than ever for all of us to build our businesses 
successfully!”  
 
FFeeeell  tthhee  ppoowweerr  aanndd  iinntteennssiittyy  ooff  tthhee  3300tthh  AAnnnniivveerrssaarryy  EExxttrraavvaaggaannzzaa  WWoorrlldd  TToouurr!!    
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