Q) HERBALIFE. 24-26 VIONS, 2009

EXTRAVAGANZA “
PRAGUE * CZECH REPUBLIC * 2009 S E N G AMOE BP BN

[OTOBbTECH HO BEYEPUHKY.
B MNpare!

TONbKO uYTO
oobaABNeHo!

Cy66o0Ta, 25 Uoaa 2009

BeuepuHka Nepbanand octaHeTcHa B NnaMsTU Ha BCHO
Xun3Hb! BblbpaHHOE, AeNCTBUTENBHO 3axBaTbiBaloLLee
AyX, MecTo NpoBeeHUs MeponpuaTus,
BOCXUTUTENbHAsA ea U BUHO, Ntoc haHTacTuyeckas
My3blka 1 pasBlieYeHUss — 3TO AeNCTBUTENBHO TO, YTO
Henb3sd nponyctutb! W BeyepuHka B lNpare
onpeaeneHHo 6yaeTt HoYbl, KOTOpast 3aNOMHUTCA. ..

KBanudukauma Ha npuem:

OTKpbIT A4NA BCEX NONMHOCTbLIO
KBanudunuupoBaHHbIX CynepBan3opoB, KOTOpble
Hakonunu 10,000 NyHkToB O61BLema(Total Volume) B
oaHoOM mecsue B nepuopg ¢ anpens 2009 no uoHb
2009.

AkcmpagazaH3a omkpbima 0Orisi 8CEX MMOJTHOCMbIO
KearnuguuyuposaHHbix Cyrnepeas3opos.

Haxxmume 30eck, 4mobbl ygudemb OCHOBHbIE MOMEHMbI
U rno4yyemeogame 80J/IHEHUE OM 3MUX HEBEPOSIMHbIX
mepornpusamud!
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