) HERBALIFE.

ANNOUNCEMENT

BeBaiwOeite 011 01 TTAPOAYYEAIEC O0OC Ba peTpRACOUYV
yia Tov louvio!
MapakdTw oag TTapaBETOUE HEPIKEG XPNOIMEG TTANPOPOPIEG:

Tpitn 30 louviou

«xa  Eival n TEAEUTaia nupépa yia Tnv Herbalife Eupwtrng va O&éxerai
TTapayyeAieg yia réovroug louviou 2009!

- O1 TNAe@uVIKEG napayyeAieg Ba npénel va doBouv kal va €E0PANBOUV €wg TO KAEIOINO TNG
Tpitng 30 Iouviou 2009*

- O1 napayyehiec péow @ag Oa npenel va €xouv napaAngBesi péExpl Ta MPeodavuxTa TNG
TpiTng 30 Iouviou 2009*

- OuunBeite 6Tl OAeC oI napayyehiec mou Oa anooTalolv PECw Taxudpopesiou Ba npénel va
anooTteMovTtal npiv and n péxpl Tnv Tpitn 30 Iouviou 2009* (Na BupdoTe Nwg av OTEIAETE
TaxudpopIkwe TNV napayyeAia oag Tnv Tpitn 30 Iouviou 2009*, dev NpolnoBETE anapaitnTa oTI
n napayyehia oac Oa nepaotei yia novroug Iouviou €pocov n Herbalife dev avayvwpilel Tig
TaXUOPOMIKEG KABUOTEPNTEIC).

- O1 NANpwuEC PEow Tpanelwv yia NovTouc napayyeAiwv Iouviou Ba npénel va €xouv TakTonoinoei
péxpl Tnv TpiTtn 30 Iouviou 2009*

- Kabe ouvepydtng eivar unelBuvoc va eEaoaliosl OTI ol TpanelikéG kaTabeoesic Ba Exouv
npaydaronoin®ei éykaipa r 0TI N MOTWTIKA TOUG KAPTA NEPIEXEI TO ANAITOULEVO MICTWTIKO OpPIO
yla va gykpiBei N nAnpwun TNG napayyeAiag Tou.

- OYMHOEITE av n mAnpwun d&v éxel mapaAn@Oei éwg Kal TRV TpokKadopiopévn
nuepopnvia, n TrapayyeAia 6a pETPAOEI AUTOHATA Yia TTOVTOUG louAiou.

*ESaipéocig: Pwoia pe kAgioiuo unva rtnv MNEUTTn 2 louAiou.

AgiTE TTOPAKATW CNMAVTIKEG UTTEVOUNICEIS KAl
mpobeopieg otnv rEpIioxn EMEA...
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YNENOYMIZEIZ !

EXTRAVAGANZA NOTIOANATOAIKHZ EYPQIMHZ IOYAIOZ 2009

Mnv EexdoeTe VO ONUEIWOETE TNV NUEPOUNVIA yIa TNV CUUUETOXA OOG OTN
NoTio-AvaTtoAikry Eupwtrdikr) (EMEA) Extravaganza 2009 kai va @épete padi
0aG 600 TTEPICTOTEPO KOO0 UTTOPEITE!

TEAEYTAIOZ MHNAZ NMPOKPIZHZ!

EXTRAVASANZA | Mnv gexvare o lodviog eivai o TeEAeUTaiog Privag TIpOKpIoNG yia:
- M e To KaramAnkTiké MNapTi MNpodkpiong
HERBALIFE. e 2uvavtnon Twv MeAwv Tng Ouddag TAB

e Xuvavrnon Twv Mehwv Tng Mpoedpikrg Opddag!

Ia mAnpo@opisc mpokpioswv emioTpePOsite TNV HAgkTpOVIKA 3cAida tnc Extravaganza!

MPOKPIZH AIAKOINQN 30ng ENMETEIOY & OMAAAZ ACTIVE WORLD

AlakoTrég 30™ Etreteiou - MPoKpIBEiTE YIA TIG IO OCUVAPTIAOTIKEG AIOKOTTEG OTNV ICTOPIA TG
Herbalife!
QUEUE T NEA Epmreipia 7-STAR!
g ;’-gﬂfu%ﬁ 7| H eukaipia oag VG’CI"]O£T€ v G1T0')\UTI‘]'V|P guTeipial
Mia EKTTANKTIKA Eptreipia 5 Aotépwv!
2116 AlakoTrég TnG 30ng Emeteiou aTto Atlantis, n kopugaia opdda, amroteAoluevn atré TTPokpIBévTeg 5 AaTEpwy,

Ba {rioouv pia agéxaoTn eutreipia wng! MpokpiBeiTe kKal AGBEeTe TTAYKOOUIA avayvwpian, KEPSIOTE pia TTavépopen
KOPQITOoa TTPOKPIoNG 5-A0TEPWYV KAl TTAPAKOAOUBNOTE éva aTTOKAEIOTIKO Kal a&éxaoTo ETtionuo Acitivo pe Ta MEAN
Tou lMpoedpikoU ZuppouAiou kal Tou KUkAou IdpuTwy, Toug OUVASEAPOUG 0OG TTPOKPIBEVTEG KOl OTEAEXN TNG
eTaIPEIOG.

Opada Active World 2009 - To amioTeuto auTté promotion éxel idn BondRoel XINIAdeg AveEapTnToug
ZUVEPYATEG va «XTIOOUV» HIa yePR I00ppoTTNUéVn Bdon yia Tn eTmixeipnaor] Toug. MpokpiBeiTe TWpa kal BondnoTe Ta

MEAN TNG OpYyAvwWOoNG 0ag va TTPOKPIBoUV Brpa-Bripa Kal va aTToKOUIooUV Toug KapTroug aTrd Tnv dnuioupyia piog
10XUPNG BAONG yia TNV €TTIXEIPNOT) TOUG. OUMNBEITE TTWG PTTOPEITE VO HABETE TTEPICTOTEPA VEX KOl

AemrTopépeieg yia 6Aeg auTég Tig TTpokpicelg oto MyHerbalife.com
ZYNOAOZ HFEZIAZ 30" ENETEIOY 2010

O1 kopugaiol ny£éteg TnG Herbalife 8a ocuvavtnBoulv otnv ekdriAwaon opTig Twv 30 Xpdvwyv avaTTTuéng Kal eTTITuxiag
TNG €TQIPEIag OTTOU Kal Ba oxedidoouv To pEANOV TNG eTaipeiag. AUTA gival n Eukaipia 0ag yia va ouvavtneeiTe, va
MOIPOOTEITE ONUAVTIKEG IDEES, VA YIOPTACETE TNV EMITUXIO 0OG Kal va TTapeupedeiTe padi ue GAAoug Kopu@aioug TNG
Herbalife o€ pia ekdnAwon-eutreipia Tou dev £xeTe Eavadroel.

Mo wep1oooTEPES TTANPOPOPiEg TTapAKAAW eTIoKEPBeiTE TO www.herbalifesummit.com
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