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Ewwn Avakoivoon
INUOVTIKI) aveKoiveoon Yo Tovs Emkegaieic Xopupovrovg mov Aapfdvovv Tig
AweBveic Amodoyég Tovg péoom Tig TpaneCog HSBC

Avyoannté Atavopéa,

To 2006, 1 Tpamelo HSBC emA&ytnKe Yo va. GOG TPOSPEPEL Eva KavoTOpo Tpdypoppa tov ovopdletor Global Direct. H
GLYKEKPILEVT VIINpESia dnuovpyndnke ya va Aapfdavete tig [TAnpopéc tov Atebvov Amodoyadv cag (OC) ypiyopa kot
pe ac@aieto Katevbeiay atov tpomelikd oag Aoyoplacuo.

Edv ovppetéyete kol e€ogig oe avtd t0 TPOypoappo o BEAape vo oo EVNUEPOOOVIE YO MO CNUOVTIKA OAAOYT|.
Nopitepa péca oto ypdvo, evnuepwbrape 6t 1 HSBC dev Ba vrootmpilet mAéov 1o [Ipdypappe tov IIAnpoudy Global
Direct, moykooping.

Katd ovvénewn, emaéEape ™ JP Morgan Chase (Chase) va aviikatactoetl v HSBC kot cuvepyalopacte 1o otevd
pali Toug Yo o opodn petéPacn. H Herbalife €xet pia pakpdypovn cuvepyaoia pe v Chase.

H Chase, o¢ pio maykdouo pe wpoe&apyovoa Béon tpdmela, ival otkovopukd vymge, Kot vrootnpilel v maykodGLUo
eMyelpnoN pag amd TOAAEG ATOWELS LECH TOV TOYKOCUIOV VANPECIHV TPOSPOPAG Kol cuvepyaciog e aAleg Tpdmelec.
Eivat modd onpavtikd 1o 61t cuvepyalOpaoTe PE v OIKOVOIKO Opyavo t060 aélomioto mpog T Herbalife 0nmg eipoote
gUELG TPOG €504, TOLG AlOVOUELS.

Kapia xivnon dev yperaletor amé godg avti ) otiypn. O 1edikdg GKOTOG 0VTHG TNG LeTaPaong eivat vo cuveyicete va
rappavete tig [Tinpopéc tov Aebvaov Arodoydv cag (OC) pe tov id10 TpdTo OTmg Kot ofpuepa. Q61060, Aapupavovtag
VITOYN OAN TO TOPOTAV®, TOPOKUAD SL0PACTE UE 1B10UTEPT] TPOGOYN TO OTLUEIR TOL AVAPEPOVTOL TOPUKATM:

= Ta képdn tov Iovviov Tov 2009 Tov TAnpdvovtar Tov lovAto Ba givat Ta Tedevtaio k€pdn Tov Ba kataTedovY 6TO
Aoyaplacpo cog pécm e HSBC.

»  Ta k€pdn Tov IovAiov Tov 2009 oL TANP®@VOVTAL TOV AVYoLGTO ol €K60BOVY HEGH TOV KALVOVPYLOL LOG GUVEPYHTN
— Chase.

= AOY® NG ovykekpévng petdPacng, oev Ba sipacte oe Béon va eneEepyactodie omowndnmote aAlayny otov oM
VIAPY®V TPameCIKO AOYAPLIGHO TOV EICAGTE EYYEYPAUUEVOL LEYPL VO, OAOKANpmBEeL 1 peTatponn pog v Chase.

» T tovg Emkepaleic Zvppovrovg mov €xovv tpamelikd Aoyopracud otnv tpanelo HSBC 1 og kdmola dAAn tpanelo,
n HSBC pog £xet evnuep®doel 6Tt TPONYOLLEVE TPOVOLLD, LE TOVG GUYKEKPIUEVOVG Aoyaplocpovs dev Ba toyvovuy ,
®6TO60, 6av amotédespa Tov Adyovsto tov 2009, To K66T0G YpEmang TV cuvailaymy Bo wotkilel kot Oa eEaptaTon
COLPMVO UE TNV GLVEPYAGia oV £xete pe TV Tpamelag cag. Avto givar mépa amd tov édeyyo ¢ Herbalife.

= Onov 10 emurpémovv o1 GUUPACELS Kol Ol KOVOVIGUOL ayopdsg, ol TANPoUEG TV Oebvav amodoydv cag Oa
HETATPETOVTOL GTO TOTIKO 6o Vopopa oo v Chase kot 0o kototibovral otov Aoyoplocud cag.

» H1panela cog pnopel va cog ypedoet pe enmpocbetec mpoundeies yio va AapBAveTe TIG TANPOUES GOGC NAEKTPOVIKA,
mépa omod Tig cuvdpopég mov 1 Herbalife Oa ypeiaotel va mAnpdocet yo v petdfoon avtn.

= Tw vo pewwBovv ov tpamelikég mpoundeieg mov evogyopévog manpovera, o kabiepwBei éva elhdyroto
KOT®OTOTO 0p1o TV 50 Aorapicv 1 Tov 50 Evpo. Ta mocd tov Aledvadv Arodoyav cag (OC) Ba deopsvovral
oto ovstnuo s Herbalife péypr va gtacete 1 va Eemepdoete To KaTOTATO 6plO.

Me 1t gukaipia avtr Bo BEXaLE Vo Gog EVYOPIGTHGOVUE Yl TNV VIOGTHPLEN GOC, TOPAUEVOVLE OEGLLLOL TPOG TO, EGAG GTO
Vo 60G TOPEYOVUE TG pLeyardTepes asieg Kot vINpesieg Kot EATICOVLE Vo LEIVETE ELYOPIGTNLEVOL LE TOL VED TTPOVOLLLOL TTOV
VILAPYOLV pe TN cuvepyacio pog pe tnv Chase.

Edv emBopeite omoladnmote emmAéov TAnpoopia 1 forfetla, TapaKOAD ETIKOVOVINOTE LE TO ovTioTolyo Tunua
E&ummpémong g xdpog oag.
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